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COMMUNICATIVE FEATURES OF FUTURE SPECIALISTS
WITH DIFFERENT LEVELS OF SOCIAL CREATIVITY

Abstract. Introduction. The article analyzes the phenomenon of social creativity of the individual, defining it as a flex-
ible skill of future specialists. The scientific substantiation of the relevance of the problem of social creativity is due to the
rapid transformations of modern society and relationships. The lack of the level of adaptive potential and communicative
qualities, the presence of conflict, the inability to fully integrate into society, establish relationships with others cause a
number of personal psychological problems that cause an insufficient level of development of social creativity.

The empirical analysis of communicative creativity was implemented through the use of the social creativity test by
C. Gu, the methodology for studying communicative control by S. Schneider, and the methodology for studying commu-
nicative orientation by S. Bratchenko. The study involved 185 higher education applicants studying in the specialties of
“biology”, “physics”, “psychology”, “information technologies”, “pedagogy”, “language and literature”.

The purpose and objectives of the article are to determine the features of the manifestation of direction in the com-
munication of specialists from different industries with different levels of social creativity.

Scientific novelty. According to the results of the study, it was determined that social creativity is specific creative
abilities that arise in social interaction or social activity. The level of development of social creativity has a greater im-
pact on the manifestation of communicative control and orientation in communication than the specialty of applicants.
A high level of social creativity has a positive effect on the level of communicative control and becomes an obstacle to
destructive communicative strategies.

Conclusions. The study shows that social creativity is manifested in non-standard solutions to social tasks and prob-
lems, which allows you to create something new in the field of interpersonal interaction and is characteristic mostly of
socially adapted individuals who do not experience situational tension in social interaction.

Key words: applicants for higher education, divergent thinking, in communication, communicative control, creativity,
social creativity.
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KOMYHIKATHUBHI OCOBJINBOCTI MAfIBYTHIX PAXIBIIB
I3 PI3HUM PIBHEM COLIAJIBHOI KPEATUBHOCTI

Anomayia. Bcmyn. Y cmammi npoananizosano gpenomen coyianbHOi KpeamugHOCmi 0cooucmocmi, 8USHA4EHO il
SIK SHYUKY HAGUYKY MauOymuix ¢axisyie. Haykose o6IrpyHmyeanns akmyaibHOCmi npooiemu coyianbhoi KpeamusHoCcmi
3YMOGNIEHO CIMPIMKUMU HOBOBEEOCHHAMU [ 3MIHAMU ) CYCRIIbCMEI Ma NHOCbKUX cmocyHKkax. Hecmamok pieHs KomyHi-
KAMUHOI KoMnemeHmHoCcmi, KOHQIIKMHICMb, 30amMHOCI 00 COyianbHOl iHmezpayii, 6CMAaHOBLeHHs BIOHOCUH 3 THUUMU
nepeobauaoms HU3KY NCUXOLOSTUHUX NPOOIEM, WO 3YMOBNIOI0Mb HECMAMOK ChOPMOBAHOCTI COYIANbHOI KpeamusHOCMi.

Emnipuunuii ananiz komynixamuenoi kpeamusnocmi 0y6 peanizo8anutl 3a605Ku 3acmoCy8anHHio mecmy coyianbHoi Kpe-
amusnocmi K. Iy, memoouxu eusuenns komynixamusnoeo konmpono C. lnaiidepa, ma memoouxu 6usyentss KOMyHIKd-
mueroi cnpsimosarocmi C. bpamuenka. YV 0ocnioscenni 83sanu yuacmo 185 3000y6auie suwjoi oceimu, wo Haguaromovcs 3a
cneyianbHOCmAMU «OI0N02IAY, «DI3UKAY», «KNCUXONIO2IAY, «IHPOPMAYIIHI MEXHON02ILY, «Neda2ocikay, «Mosa i iimepamypay.

Memoro cmammi € gusHayuenHsi 0COONUBOCMEN NPOSBY CAPAMOSAHOCMI Y CRIIKYEAHHI (aXisyie pizHux 2auyseil 3 pis-
HUM pIGHeM COYianbHOI KpeamueHoCmi.

Haykosa nosusna. 3a pe3ynomamanmiu 00CAi0NHCeHHs 0VII0 BUSHAUEHO, WO COYIATbHA KPeamusHiCb € Mopyoio 30i-
ouicmio y coyianvHill 83aemo0ii ma dianbHocmi. Pigenb po3eumky coyianoHoi kpeamugHocmi Oibo0 Mipoto no3Haud-
€MbCAL HA NPOSIBY KOMYHIKAMUBHO20 KOHMPONIO MA CAPAMOBAHOCMI Y CRIIKYBAHHI, HIJIC cneyianibHicmy 3000y6auis. Bu-
COKUIL pieHb COYIaNbHOI KpeamueHOCmi NO3UMUEGHO BNIUBAE HA PI6EHb KOMYHIKAMUBHO20 KOHMPOIIO Md CMAE HA 306a01
0ecmpyKmuGHUM KOMYHIKAMUSHUM CIPAMe2iiM.

Bucnoexu. YV 0ocnioscenni noxasano, wo coyianoHa KpeamueHicms NPoasisicmvCs 8 HeCMaHOaApPMHOMY PO36 A3AHHI
COYIANbHUX 3A0aH, WO YMONCIUBTIOE CMEOPEHHS HOBUX NPOOYKMIG Y MINCOCODUCMICHIN IHmepaKyii i cei0uumos npo co-
yianbHy a0anmogamicms, c60000y 6i0 8i0Uymms Hanpyau y CUMyayisx coyianbHol 63a€MoOii.

Knrouoei cnosa: ousepeenmue mucienns, 3000y8aui 8uujoi 0c8imu, KOMyHIKAMUSHULI KOHMPOlb, KPEAMUSHICb, CO-
YianbHa KpeamueHicimy, Mmeopyicmy, y CRIIKYEAHHI.

Introduction. The scientific substantiation of the relevance of the problem of social creativity is
due to the rapid transformations of modern society and relationships. The lack of the level of adaptive
potential and communicative qualities, the presence of conflict, the inability to fully integrate into
society, establish relationships with others cause a number of personal psychological problems that
cause an insufficient level of development of social creativity.

Analysis of recent research and publications. The phenomenon of social creativity in future
economists was examined in detail in the study of V. Poyezdnik; Yu. Nikonenko considers social cre-
ativity in the structure of social abilities, and O. Demchenko — giftedness, C. Gu created a projective
methodology for studying social creativity, the Ukrainian-language adaptation of which was used in
the presented study.

Social creativity helps to overcome the established unsatisfactory social identity and improves
social stability [10]. In adolescence, when the sphere of interpersonal communication becomes of
primary importance, the issue of the development of social abilities, in particular social creativity,
becomes particularly acute. The phenomenon of social creativity today attracts the attention of an
increasing number of psychologists [5]. Social creativity is specific creative abilities that arise in
social interaction or social activity. The problem of the development of social creativity becomes par-
ticularly important according to the task to solve social problems in effective, unique and appropriate
ways [7].

Social creativity manifests in interpersonal way, which is represented by relationships and in social
life. Social creativity is the most common type of creativity, which provides cognition, behavior and
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traits of character to adjust basic adaptive skills [9]. Social creativity provides abilities for solving
problems where the “answer is not known”, which requires creative synthesis of new knowledge
through the combination of different views and social experience [8].

O. Demchenko defines social creativity as a component of social giftedness [1]. Yu. Nikonenko
defines social creativity as a social ability, which is determined by social and emotional intelligence,
social adaptation and dominance. The social creativity is understood as the capacity to problematize,
coordinate, and dialectically synthesize elements of a social situation [3].

Social creativity is manifested in non-standard solutions for social situations, which allows to cre-
ate something in interpersonal interaction. It characterizes mostly the socially adapted individuals
who do not experience situational tension in interaction [2].

Social creativity includes communicative and personal potential, characteristics of self-awareness,
social perceptions, social thinking, imagination and representation, the capacity to model social inter-
action, understanding people and their motives [4].

A particularly important issue is the definition of the structure of social creativity. In the study of
A.E. Ilyin [4], the structure of social creativity includes: “a motivational component, which implies
a creative position of the individual, his desire for self-improvement, personal growth; a cognitive
component, represented by verbal originality and its non-standard use in communication, vocabulary
features, the search for new language turns in everyday communication; a communicative compo-
nent, represented by various types of sensitivity; an emotional component, represented by productive
interaction with people, the desire to understand and feel the emotional state of the partner; empathy
as a structural component that accompanies interpersonal interaction, contributes to maintaining an
optimal emotional background in the conditions of social creativity; an existential component, repre-
sented by the authenticity of the individual, the presence of life goals, awareness of life and a sense
of temporary prospects”.

The purpose and objectives of the article are to determine the features of the manifestation of
direction in the communication of specialists from different industries with different levels of social
creativity.

Presentation of the basic material of the study. The structure of social creativity is a multifacto-
rial heteronomous formation of a personal nature, where the factors of a low level of personal anxiety,
pronounced strength of the “I”, flexibility of views, a tendency to independence are more significantly
manifested; a low level of aggressiveness, developed empathy, ease of communication, a tendency
to self-presentation, low conflict, emotional stability in communication, a tendency to manipulation,
expressiveness, communicative competence [S]. The empirical study used the social creativity test
of K. Gu, the methodology for studying communicative control of S. Schneider, and the methodol-
ogy for studying communicative orientation of S. Bratchenko. The study was attended by 185 higher

9% ¢ 29 ¢ 2% ¢

education applicants studying in the specialties of “biology”, “physics”, “psychology”, “information
technologies”, “pedagogy”, “language and literature”.

In Fig. 1 shows that social creativity is more pronounced in future psychologists compared to
applicants for other specialties.

In Fig. 2 shows that communicative control is expressed more in future specialists with a high
level of social creativity.

In Fig. 3 shows that communicative control is expressed less in future economists compared to
applicants of other specialties.

No significant differences in the indicators of authoritarian orientation in communication were
found among specialists of different fields (Fig. 4).

Future teachers with a low level of social creativity have the highest indicators of authoritarian
orientation in communication (Fig. 5).

No significant differences in indicators of manipulative orientation in communication were found
among specialists of different fields (Fig. 6).

With a low level of social creativity, indicators of manipulative orientation in communication are
higher in most specialties (Fig. 7).

No significant differences in the indicators of conformal orientation in communication were found
among specialists of different fields (Fig. 8).
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Fig. 1. Social creativity of future specialists of different specialties
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Fig. 2. Communicative control of future specialists with different
levels of social creativity
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Fig. 3. communicative control is expressed less in future economists compared
to applicants of other specialties
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Fig. 4. Authoritarian orientation of future specialists of different specialties
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Fig. 5. Authoritarian orientation in communication of applicants of different
specialties with different levels of social creativity
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Fig. 6. Manipulative orientation of future specialists of different specialties
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Fig. 7. Manipulative orientation in communication of applicants of different specialties
with different levels of social creativity
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Fig. 8. Conformal orientation in communication of future specialists
of different specialties

Conformal orientation in communication does not depend on the level of social creativity of appli-
cants of different specialties (Fig. 9).

No significant differences in the indicators of alterocentric orientation in communication were
found among specialists of different fields (Fig. 10).

Alterocentric orientation in communication does not depend on the level of social creativity of
applicants of different specialties (Fig. 11).

Indifferent orientation in communication is expressed the lowest in future psychologists (Fig. 12).

Future economists with low and average social creativity have higher indicators of indifferent ori-
entation in communication (Fig. 13).
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Fig. 9. Manipulative orientation in communication of applicants
of different specialties with different levels of social creativity
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Fig. 10. Alterocentric orientation in communication of future
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Fig. 11. Alterocentric orientation in communication of applicants
of different specialties with different levels of social creativity
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Fig. 12. Indifferent orientation in communication of future specialists
of different specialties
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Fig. 13. Indifferent orientation in communication of applicants
of different specialties with different levels of social creativity

Dialogical orientation in communication is expressed the lowest in future physicists (Fig. 14).

Only future biologists with a low level of social creativity have the highest indicators of dialogic
orientation in communication (Fig. 15).

Conclusions and suggestions. According to the results of the study, it was determined that social
creativity is specific creative abilities that arise in social interaction or social activity. The level of
development of social creativity has a greater impact on the manifestation of communicative control
and orientation in communication than the specialty of applicants. A high level of social creativity
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Fig. 15. Dialogic orientation in communication of applicants
of different specialties with different levels of social creativity

has a positive effect on the level of communicative control and becomes an obstacle to destructive
communicative strategies.
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