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COMMUNICATIVE CREATIVITY IN THE STRUCTURE
OF PROFESSIONAL CREATIVE ABILITIES
OF FUTURE SPECIALISTS

Abstract. Introduction. The article analyzes the phenomenon of communicative creativity of the individual, defined
as a soft skill of future specialists. Differences in the development of different types of orientation in communication of
applicants with different levels of communicative creativity are shown.

1t is shown that communicative creativity is a soft skill of the future specialist and positively contributes to the dialogic
in communication, stopping by non -constructive types of communicative orientation (manipulative, authoritarian, indif-
ferent, conformal).

In modern science, the problem of communicative creativity is little researched despite the fact that creativity is rec-
ognized as a flexible skill of a 21st century specialist. The status of communicative creativity is insufficiently defined, and
empirical intelligence concerning its psychological characteristics is extremely small. All these circumstances made the
need to study the peculiarities of communicative creativity of future specialists of different specialists.

The purpose of the study is to determine the features of the focus in communication of future specialists, depending
on the level of communicative competence.

Scientific novelty. Communicative creativity is a stable characteristic of personality, which contains intellectual,
emotional and behavioral components, the totality of which contributes to non-standard solutions in communicative
situations, the manifestation of creativity in communication, generation of original ideas and ways of communication,
the choice of optimal strategies. Communicative creativity is the ability of an individual to unusual and effectively solve
problems by strengthening the communicative factor, the ability to open fundamentally new or advanced solutions to
solve a communicative task. Communicative creativity provides non -standard and effective recent opportunities to solve
problems by increasing the communicative factor.

Empirical analysis of communicative creativity was realized through the application of the methodology of O. San-
nikova and R. Belousova to study communicative creativity, as well as S. Bratchenko s methodology to study the orienta-
tion of the individual in communication.

Conclusions. It is shown that communicative creativity is a flexible skill of a future specialist and positively
contributes to dialogicity in communication, standing in the way of non-constructive types of communicative orientation
(manipulative, authoritarian, indifferent, conformist).

Key words: creativity, communicative creativity, soft skills, communication orientation, higher education applicants,
creativity, divergent thinking.
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KOMYHIKATUBHA KPEATUBHICTb ¥ CTPYKTYPI
HNPO®ECIMHUX TBOPYUX 3JIBHOCTEU MAUBYTHIX ®AXIBIIIB

Anomauin. Bcmyn. Y cmammi npoananizoeano genomen KOMyHiKamugHoi KpeamugHocmi ocooucmocmi, GU3HA4eHo
i1 AK eHyuKy Haguuky maubymuix gaxieyis. Ilokazano 6iOMIiHHOCMI Y pO36UMKY DIZHUX 8UOI68 CHPAMOBAHOCMI Y CNIIK)-
8anHi 3000Y8a4i8 13 PI3HUM PiGHEM KOMYHIKAMUBHOI Kpeamugrnocmi. Y cmammi npoananizo8ano asuge KOMyHiKamueHoi
KpeamusHOCmi 0COOUCMOCMI, 6UBHAYEHO20 SIK SHYUKOI Haguuku maubymuix gaxisyis. [loxkasani 6iominnocmi 6 po3pooyi
PI3HUX Munie opienmayii y CniiKy8auHi 3as6HUKIG 3 PISHUMU PIGHAMU KOMYHIKamueHoi kpeamusnocmi. Tlokazano, wo
KOMYHIKAMUBHA KPeamueHICms — ye SHYYKA HABUYKA MAOymub020 (axisys i AKa no3umueHo NOZHAYAEMbCA 0idno2iu-
HOCMI Y CNIIKYB8AHHI, CINOAYU HA 348001 HEKOHCIMPYKIMUBHUM MUNAM KOMYHIKAMUBHOL CNPAMOBAHOCMI (MAHINYIAIMUBHOT,
asmopumapHoi, iHoughepeHmuol, KoH@GOPMHOL).

YV cyuacnini nayyi npobnema xomynikamugHoi kpeamueHOCmi MAano 00CHIONCEHA, HE36ANCAIOUU HA me, WO KPeamue-
HICMb U3HAEMbCA 2HYUKOI0 Hasuukoro gaxieys XXI cmorimms. Cmamyc KOMYHIKAMUBHOI KpeamugHOCmi HedoCmMamubo
BU3HAYEHUL, a eMNIPUYHA 00I3HAHICIb WOOO i NCUXONO2TYHUX XapaKmepucmux éxkpat mana. Yci yi oocmasunu 3yMo8uiu
HEOOXIOHICMb BUBUEHHS 0COONUBOCMEN KOMYHIKAMUBHOL MEOPUOCMI MAlOYMHIX (haxieyie pizHo2o npoqinio.

Mema 0ocniorsnceHHs — 6uU3HAUEHHS 0COOIUBOCMEL CNPAMOBAHOCMI Y CRIIKY8AHHI MAUOYMHIX CNeyianiCmis 3a1eiCHO
80 PIBHA KOMYHIKAMUBHOI KOMNEMeHMHOCIL.

Haykosa nosusna. Komynixamusna kpeamugnicms — ye cmabiibHa Xapakxmepucmuka 0cooucmocmi, AKa Micmumao
[HmMeneKmyanbHi, eMOYitiHi Ma NO8eOIHKOGI KOMNOHEHMU, CYKYRHICIb SKOI CNPUSE HeCMAHOAPMHUM PIUEHHSIM ) KOMYHi-
KAMUBHUX CUMyayisx, nposigy meopyocmi 6 CNLIKYSAHHI, NOKONIHHS OPUSIHATbHUX i0ell ma cnocobié KOMYHIKayii, 6ubip
onmumanvHux cmpameziil. Komynixamusna kpeamugHicms — ye 30amuicmb 1H0OUHU 00 He38UUHUX Md eheKmMUBHUX ULTs-
Xi8 supiuieHHs npodaem, 3MiYHIOIOUYU KOMYHIKAMU8Hi 0cobucmicHi pakmopu, ye 30amuicms 8i0Kpumu NPUHYUNOBO HOBI
abo HOGIMHI piutelHsl 0I5l PO36 SI3AHHS 3a60alb Y CRLIKY6anHi. KomyHikamuena KpeamusHicms 3ab6e3neyye Hecmanoapm-
HI ma eghekmueHi cnocobu eupiuleHHs npooieM 3a PaxyHOK 30LIbUWEHHs KOMYHIKAmueHo2o pakmopa. Emnipuunuil ananiz
KOMYHIKamugHoi kpeamugnocmi 6y6 peanizoéanuti utiaxom zacmocysants memoouxu O. Cannikosoi ma P. Benoycosoi
017 BUBUEHHS KOMYHIKAmMuenoi meopyocmi, a maxoxc memooonoeii C. bpamuenxa onsa euguenns opienmayii 1o0unu 8
KOMYHIKayii.

Bucnosku. I[lokaszano, wo KOMyHIKAMUBHA KPEAMUBHICIb € 2HYUKOIO HABUYKOIO MAUOYMHbO20 (haxisys i nO3UMUEHO
cnpuse 0lanociyHocmi y CRIIKY8AHHKI, USHAYAIOYU ONIP HEKOHCMPYKMUSHUM MUNAM KOMYHIKAMUBHOI CNPAMOBAHOCTI
(maninyiamuenoi, agmopumapnoi, inougepenmnoi, Konghopmnoi).

Kniouogi cnoea: xpeamugnicms, KOMYHIKAMUBHA KPEAMUBHICb, SHYUKI HABUYKU, CHIPAMOBAHICMb Y CHLIKYEANHI,
3000y6ayi U0l 0cimu, MEOPUicMb, OUBEPLEHMHE MUCTEHHSL.

Introduction. In modern science, the problem of communicative creativity is little researched
despite the fact that creativity is recognized as a flexible skill of a 21st century specialist. The sta-
tus of communicative creativity is insufficiently defined, and empirical intelligence concerning its
psychological characteristics is extremely small. All these circumstances made the need to study the
peculiarities of communicative creativity of future specialists of different specialists.

Analysis of recent research and publications. For the first time, the phenomenon of communica-
tive creativity in Ukrainian psychology was proposed by O. Sannikova and R. Belousova. A. Antosh-
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kiv made a thorough analysis of communicative creativity as a factor in the development of a team
of creative competence. In addition, the phenomenon of communicative creativity was covered in the
studies of A. Arapoulova, M. Kolesnik, A. Golovanova and others.

The purpose of the study is to determine the features of the focus in communication of future
specialists, depending on the level of communicative competence.

Presentation of the basic material of the study. According to A. Sarapoulova, «communicative
creativity is one of the key qualities of a modern man, which makes it possible to interact effectively
with other people, to adapt to a foreign culture, to change communicative strategies and behavior,
to overcome communicative obstacles and barriers» [2]. Communicative creativity is a «dynamic
integrative quality, which allows you to effectively interact with representatives of other cultures by
strengthening creative potentials even with a limited reserve of linguistic meansy» [2]. Thus, commu-
nicative creativity is a cultural and independent factor in the adaptation and development of personal-
ity, which ensures the success of personality integration in intercultural interaction.

Communicative creativity «is the capacity for asocial adaptation and optimization of communi-
cation» [5]. These definitions indicate the importance of communicative creativity in the adaptive
potential of the individual. T. Barysheva notes that «communicative creativity determines the suc-
cessful joint activity especially the in socionomists» [2]. According to N. Stepin, the presence of com-
municative creativity is a condition for competence and success [2]. Thus, «communicative creativity
is a specific flexible skill specialty for socio -economic profile» [4; 5; 6; 7; 8].

«Communicative creativity is a stable property of the individual, which involves intellectual, emo-
tional and behavioral components, the totality of which contributes to the non -standard, non -fabric
solution of communicative situations, the manifestation of creativity in communication, the genera-
tion of original ideas and ways of communication. Creative communication is a willingness to be
a member of a joint process of creation according to established communicative norms, rules and
traditions, and at the same time is the capacity to abandon fixed, trivial thoughts in the process of
solving the social problemsy [2]. Therefore, communicative creativity is a special quality of creative
personality in situations of social interaction.

Communicative creativity is the ability of an individual to unusual and effectively solve problems
by strengthening the communicative factor, the ability to open fundamentally new or advanced solu-
tions to solve a communicative task. «Communicative creativity provides non -standard and effective
recent opportunities to solve problems by increasing the communicative factor. Communicative cre-
ativity is a creative ability to plastic and adequately change the experience of communication, as well
as to create new goals, original tools and methods of interaction, in particular, going beyond barriers,
stereotypes, attitudes, principles and habits» [ 1]. Communicative creativity orientated for the creation
of the new, original, non-standard ways and means of communication that provide solutions to the
communicative tasks. Thus, communicative creativity supposes the divergage of thinking in social
situations and problems» [2].

Communicative creativity is manifested in a specific series of cognitive, psycho-emotional and
linguistic characteristics, which are formed on the basis of social intelligence, reflect awareness of
culture, social relations and traditions and are realized in communicative skills, communicative com-
petence, ability. Therefore, communicative creativity is conditioned by the qualities and abilities of
social and emotional intelligence of the individual.

Communicative creativity «is realized in the following areas:

1) content characteristics of communication (in business and everyday communication aimed at
organizing and implementing joint activities);

2) functional orientation in communication (coordination of interaction, mutual correction of
actions, exchange of information, redistribution of social and role functions);

3) operational ways of interaction (temporal organization of communication, updating of commu-
nicative ways and means)» [3].

Important criteria for communicative creativity is it’s possibility of solving the problems in inter-
personal communication and conflict situations of communication, making different behavioral tac-
tics of achieving specific goals, in order to change the creative level of social communication and
using methods of problem situations» [2].
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In the organization of creative communicative activity, «the goals of communication, in particular,
establishing contacts between the participants of the dialogue are important; exchange of commu-
nicative messages; encouragement of partner activity in communication aimed at realizing mutu-
ally beneficial actions; coordination as a coordination of joint activity; awareness of the meaning of
intentions, attitudes of the partner in communication; influence on emotions, intentions, behavior,
thoughts; establishing social relations in the business communication system; the partner’s belief,
conflict resolution» [2].

The criteria of communicative creativity include producing different response options in situa-
tions of interpersonal interaction, flexibility of changing the communicative tactics, the techniques of
social behavior, originality in creating non-standard means of solving communication situations [2].

The structural components of communicative creativity are ease of communication, ability to pres-
ent, tendency to independence in communication, emotional resistance in conflict situations, ten-
dency to manipulate in communication, communicative expressiveness and competence [2].

The structure of the communicative creativity includes «the ability to cooperate and motivate other
people, the capacity to accumulate creative experience in communication» [2]. Psychological factors
of communicative creativity include tolerance to «uncertainty, motivation of self -realization, special
social knowledge and skills, expressed in owning different ways, techniques, channels of social
communication, awareness of social mechanisms of perception, interaction and communication» [2].

In addition, it is advisable to attribute a number of intellectual qualities (verbal, social and
emotional intelligence), characteristics of creativity (different types of creativity) and some regulatory
characteristics of personality as factors of communicative creativity.

Empirical analysis of communicative creativity was realized through the application of the
methodology of O. Sannikova and R. Belousova to study communicative creativity, as well as
S. Bratchenko’s methodology to study the orientation of the individual in communication.

On the sample of 137 higher education applicants for Western Ukrainian National University, it
was determined that at low level of communicative creativity, the indicators of authoritarian orienta-
tion in communication are higher (Fig. 1).

F=23422, p=0.,10003

Autoritarity
(%}

low medium high

Level of communicative creativity

Fig. 1. Avtoritarian orientation in communication depending on the level
of communicative creativity of future specialists

It is proved that at low level of communicative creativity, the indicators of manipulative orientation
in communication are higher (Fig. 2).
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F=2.5069, p=0.08534

Manipulative

low medium high

Level of communicative creativity

Fig. 2. Manipulative orientation in communication depending on the level of communicative
creativity of future specialists

At a high level of communicative creativity, conformal orientation indicators in communication
are lower (Fig. 3).

F=28178. p=0.06323
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Fig. 3. Conformal orientation in communication depending on the level
of communicative creativity of future specialists

Attheaverage level of communicative creativity, conformal orientation indicators in communication
are lower (Fig. 4).

It is proved that at low level of communicative creativity, the indicators of indifferent orientation
in communication are higher (Fig. 5).
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F=46719, p=0.01033
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Fig. 4. Alterocentric orientation in communication depending
on the level of communicative creativity of future specialists

F=8,1909, p=0.00044

Indeferent

low medium high

Level of communicative creativity

Fig. 5. The indifferent orientation in communication depending
on the level of communicative creativity of future specialists

Dialogical orientation in communication is higher in future specialists with a high level of
communicative creativity (Fig. 6).

Conclusions. Communicative creativity is a stable characteristic of personality, which contains
cognitive, psycho-emotional and behavioral charactrristics, the totality of which contributes to non-
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F=11.185, p=0,00003

Dialogic

low medium high

Level of communicative creativity

Fig. 6. Dialogical orientation in communication depending on the level
of communicative creativity of future specialists

standard, effective solutions for the communicative situations, the generation of original ideas and
means of communication, the choice of optimal communicative strategies. Communicative creativity
is a flexible skill of the future specialist and positively promotes dialogic in communication, stopping
by non -constructive types of communicative orientation.
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